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ABSTRACT

Innovation adoption occursin different societiesin varied ways. Thetheory of diffusion of innovationis, therefore, applicable
inavariety of contexts and hasimplicationsin various disciplines. The process of diffusion of innovation has been found to
be contingent on various individual level factors of which personality traits hold immense significance. This study is an
attempt to propose the likely rel ationship between personality traits and innovativeness. The Big Five personality framework
has been used, wherein positive relationship between four personality traits (extraversion, openness to experience,
agreeableness, and conscientiousness) and innovativeness has been proposed while a negative relationship between
neuroticism and innovativeness has been suggested.
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